What
does the
public
think?




Better Transportation, More Investment

Disagree

What is now being
done to improve
our transportation
system is adequate

to address our
problems

Agree

Disagree

160 Agree

84%

Improving Central
Florida’s
transportation
system means we
will have to
increase funding




Transportation Options More Important Than

OSCEOLA

Expanding bus and rail 48%
Encouraging walking and 0
biking 17%
Widening current roads 15%
A
& Building new roads 19%




Why Public Transportation Matters

SOCIAL
RESPONSIBILITY

91% agree

ACCESS TO JOBS &
ECONOMIC GROWTH

97% agree




SunRail Is Popular
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Dramatic Change in Funding Preferences

Percent who Approve or Strongly Approve of each funding mechanism:
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Read the Full Report Online
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Home = Research = Public Opinion Research

Research

Public Opin esearch

Tracking the Trends

Public Opinion Research

The 2015 public opinion
resaarch survey was

EY
conducted in partnership
with the UCF Institute for
Social & Behavioral
Sciences. Unlike its A —

Related Resources All Resources
& Public Opinion Research -- 2013 predecessors, the 2015
(568KD) survey used innovative

methodology including 383 face-to-face iPad surveys in the community, an internet
panel of 460 pre-screened online respondents who reflected a true probability
sample for the region, and 108 computer-assisted telephone interviews with
residents of Orange, Osceola and Seminole counties. In addition, we recruited 455
volunteers via the MetroPlan website and social media to take the survey online.
Click below to read the full report.

& Public Opinion Research - Cross
Tabs Addendum - 2013 (323Kb)

E5 public Opinion Research
Presentation -- 2013 (1.94Mb)

E;* Public Opinion Research - 2011 o Public Opinion Research -- 2015
{1.4Mb) ——-} Aug 18, 2015 » 2.08Mb
View Download
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Click on Research in
the top blue bar

Then click on Public
Opinion Research in
the side bar
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What are the priorities within transportation?

Maintenance of existing roads is top priority. Improving/expending rail is second, with
bussing immediately after.

Transportation Priority  Average Priority Score

Maintenance/repair of existing roads

Improving/expanding public rail
transportation

Improving/expanding public bus
transportation

Expanding or building new local
roads/highways/toll roads

Increasing/improving biking and
pedestrian trails

1 10
Lowest priority, Highest priority,
less emphasis needed more emphasis needed




Support for increased spending

Half of respondents would like to see an increase in the level of spending on public
transportation.

What level of spending do you believe should be allocated for the improvement of public
transportation services and access for the local system where you live?

m Significantly decrease ® Somewhat decrease ® Keep the same ® Somewhat increase ® Significantly increase

Pg. 17




Lake Brevard Osceola Seminole Volusia Polk Orange

Investing in Regional
da

transportation is an

important priority (Q700) 78% 70%

Support allocation of tax
dollars toward expansion
& improvement of public

)
transportation (Q720) e

Increased spending
should come from...
(Q730)

Reallocation of existing
funds

37% 34%

Additional funding 36%

40% 36% 34% 36%




